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“Art is the one thing that transcends time and space.”  

- Unknown 
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1. Introduction  

Looking at human history one would definitely agree that art creations have been present for a 

much longer time than financial products such as stocks or bonds. Ancient pieces like the 

Bhimbetka and Daraki-Chattan petroglyphs date back to around 700,000 BCE, and, just recently, 

the oldest painting in the world (44,000 years old) was sold for millions of dollars.  

Regardless of the centuries, our common history has always been influenced and shaped by the 

“art”, taking in the sense of everything that has been created by a human hand with the intention 

of sharing visual, sonorous, olfactive, gustative, and intangible emotions from one to another. 

However, it is quite challenging to properly determine its overall market capitalization, simply 

because of the intransparent regional fragmentation and the fact that almost anyone can produce a 

piece of art. Obviously, one would say that some artists are certainly better than the others, but, at 

the end of the day, it’s always a question of perspective since even genuinely bananas on walls at 

Art Basel were sold for hundreds of thousands of dollars. Therefore it is not easy to measure the 

exact valuation of the art industry. Nevertheless, depending on what is considered as art (i.e. there 

is a diverse spectrum of applied arts and fine arts, which range from traditional sculptures and 

paintings to film, photography, graphic designs, performance, animation, and even video games) 

its global valuation is said to fluctuate between $70 and $800 billion (see also figure 1 below that 

illustrates the average sales of art by sector worldwide from 2017 to 2019).  

While the history of mankind is depicted as a chronology through masterpieces, each period of 

civilization reflecting its own specific trends, this paradigm of “high culture” is being challenged 

and transformed by more recent developments toward a far greater exposure to the masses. 
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Figure 1: Average Sales of art worldwide from 2017 to 2019, by sector 

 

 

 

Art Can Die strives to become a sophisticated ecosystem that focuses on the curation of the art 

industry. Whilst the art industry can be quite centralized at times, applying a DAO was chosen as 

a solution to foster decentralized and democratized access to the art world.  
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2. What is Art Can Die “DAO”? 

Art Can Die DAO is an ingenious decentralized ecosystem anchored in the physical world that 

aims to facilitate the way people from all over the world engage in the art industry and participate 

more easily, transparently, and securely in the financing, creation, and promotion of exceptional 

art creations, by means of blockchain, DeFi, and NFTs, while optimizing the synergies between 

artists, investors, collectors, and art consumers.  

 

DIE project is born to help artists get efficient financing without losing their creative autonomy, 

and to offer art lovers, crypto enthusiasts, as well as small to large investors a secured blockchain-

based solution for participating in handpicked artwork. Thanks to its ingenious solution, artists are 

not required anymore to be both creators and businessmen and are free to dedicate 100% of their 

time to artwork, as it should be. Moreover, less or locally known artists will be offered the 

opportunity to showcase and fund-raise their art creation and enjoy the same efficiency of sales as 

for blue-chip artwork.   

3. How does the Art Can Die DAO function?   

Definition of concepts: blockchain technology, smart contracts, tokenization 

According to IBM, blockchain is “a shared, immutable ledger that facilitates the process of 

recording transactions and tracking assets in a business network. An asset can be tangible (a 

house, car, cash, land) or intangible (intellectual property, patents, copyrights, branding). Virtually 

anything of value can be tracked and traded on a blockchain network, reducing risk and cutting 

costs for all involved. Blockchain network can track orders, payments, accounts, production and 

much more. And because members share a single view of the truth, you can see all details of a 

transaction end-to-end, giving you greater confidence, new efficiencies and opportunities”. 

Blockchain is also defined by Computer World as follow: “based on a peer-to-peer (P2P) 

topology, blockchain is a distributed ledger technology (DLT) that allows data to be stored 

globally on thousands of servers – while letting anyone on the network see everyone else's entries 

in near real-time. That makes it difficult for one user to gain control of, or game, the network”.  

By eliminating the need of a third party and intermediary in a user's transaction, blockchain 

redefines the way we perceive money, transaction, value and trust.  

According to Investopedia, smart contracts are “self-executing contract with the terms of the 

agreement between buyer and seller being directly written into lines of code. The code and the 

agreements contained therein exist across a distributed, decentralized blockchain network. The 

code controls the execution, and transactions are trackable and irreversible” and permit “trusted 

https://www.investopedia.com/terms/b/blockchain.asp
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transactions and agreements to be carried out among disparate, anonymous parties without the 

need for a central authority, legal system, or external enforcement mechanism” ; smart contract 

technology (set or rules stored on the blockchain executed automatically to speed up transactions) 

will be implemented in the Art Can Die system (eg. the transfer of raised funds will be operated 

directly between buyer and seller via smart contracts or, the valorization of artwork, the definition 

of sale specifications, the percentage of profits for artists on future sales, the digital certification, 

…).   

According to a Ersnt and Young 2020 report, the process of tokenization “creates a bridge 

between real-world assets and their trading, storage and transfer in a digital world. The 

corresponding basis is built by using the Blockchain technology. In the most abstract form, 

tokenization converts the value stored in tangible or intangible objects into a token that usually 

can be manipulated along a DLT/Blockchain system”. Almost any asset, either real (paintings, 

diamond, stocks) or virtual (copyrights, brand, crypto kitties) can be tokenized into digital token. 

Art Can Die leverage the power of this marvelous tokenization process towards the Art market, by 

offering all ranges of artists, collector, and investors the opportunity to purchase, sell and finance 

exquisite art creation from all over the world (series, movies, paintings, music, cars, …) as well as 

to trade their digital parts (tokens) on the crypto trading market.    

By doing so, we offer art market stakeholders a faster, easier and safer way to make transactions, 

which in turn, results in an increase of global Art market demand and liquidity (notably induced 

by the suppression of third party/intermediary validation).  

Last but not least, it is possible to tokenize assets, whether fungible or not:   

❖ Fungibility is “the ability of a good or asset to be readily interchanged for another of like 

kind” (eg. fiat money), according to Investopedia ;  

 

❖ Non-fungible tokens (or NFTs) are “cryptographic assets on blockchain with unique 

identification codes and metadata that distinguish them from each other. 

Unlike cryptocurrencies, they cannot be traded or exchanged at equivalency. This differs 

from fungible tokens like cryptocurrencies, which are identical to each other and, 

therefore, can be used as a medium for commercial transactions” (Investopedia).  

 

 

 

 

https://www.investopedia.com/terms/f/fungibility.asp
https://www.investopedia.com/terms/b/blockchain.asp
https://www.investopedia.com/terms/c/cryptocurrency.asp
https://www.investopedia.com/terms/f/fungibility.asp


Art Can Die: the decentralized way for Engaging in Art 

White Paper  Page 7 

Concrete application to Art Can Die DAO  

 

Art Can Die DAO takes full advantage of blockchain technology (that enables the unalterable 

certification of ownership, storage, and transfer of -digital- assets without requiring third-party 

involvement or intermediary control such as banks, notaries, central authorities) and the process 

of tokenization to convert fine art creation – paintings, TV series, movies, music records, 

sculptures – into digital assets (NFTs) ; which contribute to give back to users and investors their 

full autonomy as well as guaranteeing the security of transactions, the reduction of costs, the 

increase of assets liquidity. Transactions are flawlessly peer-to-peer and fully decentralized. 

 

 

 

 
   Figure 2: Art Can Die DAO, Source: DAC 

 

To pursue this decentralized vision of individual freedom and in order to transcend legal hurdles, 

DIE Coin is of a “utility” nature and shall not be confused with any financial instrument. In this 

regard, DIE tokens bring original perks to its users, such as “consultancy governance right” 

(DIE community can influence the creation and realization of projects and ideas, eg. by voting on 

the scenarios or actors casting) and “requesting rights” (DIE community can ask to tokenize 

specific art creation or to organize particular fundraising in favor of chosen artists).   

 

DIE token holders will also be able to govern further aspects of the DIE ecosystem like DIE 

treasury management.  
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Even though blockchain nature is total transparency, for privacy needs, Art Can Die will reserve 

some adequate adjustments, like anonymization.   

All this reflects Art Can Die's vision of connecting more people to the art industry, while 

optimizing liquidity of the global art and cryptocurrency market – since DIE will be tradable on 

centralized and decentralized exchanges.  

4. Art Can DIE specifications 

Art Can Die Token ($DIE) can be defined as an access and governance tool for the DAO that 

inherits the following specifications:  

- "Utility" token, which as such does not represent shares, but gives owners access to the 

platform/ecosystem/DAO, fundraising and secondary market trading on exchanges;  

 

- ERC20 token, based on the Ethereum network that supports smart contracts and various 

blockchain implementations;  

 

- Compatible with all institutions and members involved in the art industry, from the artist to 

the gallery.  

 

- Access to and governance of the DAO and respective future DeFi - NFT - Oracle convergence. 

TOKENOMICS 

The Art Can Die tokenomics are built around a scarcity model based on its total supply of 

21,000,000. The tokens were minted to have a 5 year emission schedule divided in three different 

inflation phases.  

It is important to emphasize the Art Can Die DAO is a project by and for the art community, and 

its initiators, as well as its members, remain committed to a “know the product, understand the 

value” perspective to assure the sustainability of the DIE ecosystem. 

 

Total supply: 21,000,000 (twenty-one million) 

Tokens for initial sale: 1,092,000 
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TOKEN DISTRIBUTION 

-  

 
 

   Figure 3: Art Can Die Tokenomics 

 

 

● Sale 26%: Private and Public Sale collected amount will help us implementing, securing 

and developing the Art Can DIE ecosystem and projects (eg. NOIR’ TV show, Everest 

ascension, or famous paintings exhibition); the future valorization of DIE will be a 

reflection of Art Can Die business activity.   

 

● Team: 12%: Team & Advisors tokens serve as an incentive for the team members and 

advisors’ quality work and achievement.  

 

● Treasury 12%: The treasury will be used to support liquidity after completion of the fund-

raising campaign. Additionally, funds being held in the treasury will help support multiple 

art related initiatives over the life cycle of the DAO. 

 

● Network Rewards 50%: The Art Can Die DAO was conceived to build a strong community 

of artists and art supporters that believe in the importance of decentralized funding for art 

related projects. For this reason they have to be rewarded accordingly.  

 

○ Artists: 12 %: Will be used to support upcoming and established artists that support 

the Art Can Die ecosystem.  
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○ Voting: 6%: Any DAO is just as good as the members that govern it. Therefore, 

generating incentives for voting are crucial to ensure the healthy and sustainable 

development of the project 

 

○ Marketing: 6%: Airdrops, bounties and other promotional events of DIE will take 

place on a regular basis to increase general adoption and acceptance within the 

crypto communities.  

 

○ Staking: 26 %: DAO members which stake their $DIE tokens will get additional 

rewards.  

 

The detailed supply allocation and emission schedule can be found here: DIE_Tokenomics   

 

USE OF FUNDS 

Funds raised from the token sale are mainly dedicated to developing the Art Can Die ecosystem. 

Funds go to the DIE treasury initially controlled by a Multisig. Since fundraising conditions are 

uncertain, a flexible approach is privileged, and a certain ratio of funds will be allocated to different 

project developments depending on the amounts raised. Adequate development of the DIE 

ecosystem also implies recruiting engineers, designers, blockchain developers, marketing, and 

sales as well as to reserve a budget for legal/compliance costs. 

 

 

 

 

 

 

 

https://docs.google.com/spreadsheets/u/0/d/1VOwDAhoKo4FzMFvyvJJCbTZOyfNZcrU9o1P0lmXEx5s/edit
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5. Readiness of the market and Art Can DIE projects 
(“time to Action”) 

First of all, this very illiquid industry can be described as heavily localized. Not only from the 

perspective of artists following their respective cultural traditions but also in terms of access to 

certain objects solely sold in elite circles and for investment purposes. Additionally, acquiring art 

requires a great amount of paperwork that has to be signed and exchanged, as well as the physical 

storage and transportation. Shipping a regular painting from Denver to New York, for example, 

will cost you approximately $ 2500. Tremendous storage and insurance costs are further aspects, 

as to why the industry is lacking behind from becoming a true asset class. Let alone being 

economically suitable for the current and long-lasting fourth stage of the industrial revolution. 

Sure, art galleries and auctions urgently aim to significantly reduce the pain points by 

implementing enhancing structures. But especially the maintenance and custody of art is 

something even the most ambitious minds within the industry can only limit to a certain extent.  

 

Theft is another constant threat to buyers and aficionados. In 1990 for instance, artwork worth 

more than $ 500 million were stolen at the Isabella Stewart Gardner Museum in Boston, often 

referred to as the largest-value theft ever. In line with the degree of criminal activity, forgery of 

artwork is omnipresent: In 2011 for example, a painting believed to be from the 17th century was 

sold through an auction at renowned Sotheby's for about $ 11 million. Only in 2016 it was 

discovered that the painting had been synthetically modified, thus morphing it into a forged piece 

instead of a valuable historical representation.  

 

As mentioned, mostly high net worth individuals dominate this special market. The relatively rare 

funds-market is strongly dominated by Chinese institutions. Therefore broad access to retail 

investors is often denied and barely ever granted. Moreover, physical meetings are usually needed 

to conduct business. Especially now during the COVID-19 pandemic this aspect is of particular 

importance, due to the substantial dependence of trading value on the physical presence at galleries 

or auctions. A general lack of standardization in determining prices of certain objects and the 

process of transactions are causing significant liquidity issues for the industry. Last but not least, 

a lack of transparency is caused by the chronically present gray areas and the stunningly large 

black market used to trade artwork below the radar of authorities and rule-abiding collectors.  

 

Ultimately, you can say the market is definitely not yet on par with the all-encompassing digital 

economy we are gradually steering into. But which technology is best suited for the needs of this 

industry? The answer is simple - blockchain technology. And more precisely, tokenization 
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   Figure 4: Size of the blockchain technology market worldwide from 2018 to 2025 

 

 

In light of the above, timing is perfect to leverage the power of blockchain, tokenization, NFTs 

and crypto to redefine the rules of the global Art market and to share its fruits with a greater 

audience.  

 

Art Can Die current projects 

 
To start its revolution of the Art industry, ART CAN DIE is organizing decentralized 

fundraising to develop 7 authentic projects:  

- the "NOIR" TV show ;  

- the “NEW ARK” artwork ;  

- the first European exhibition of famous PHANNAPAST TAYCHAMAYTHAKOOL ;  

- the "KRANZEDAN" artbook and original "ALTAR" artwork (Michael HUTTER) ;  

- the sensational artwork "SEEDS OF BLUE" (Ilse VAN ROY) ;  

- the "FLOWER OF LIFE" (Marisa PAPEN) ; 

- the first Earth exhibition of mysterious “DIRECTOR JACQ” ; 

- the original documentary “EVEREST Recycling” (Jean-Michel JORDA) ;  

 

All the projects will be listed in the DIE metaverse ecosystem and true art gallery once the 

ecosystem goes live.  

To learn more about the project, see infra and check out our website https://www.artcandie.com/ 

https://www.artcandiecoin.com/
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“NOIR” TV SHOW  

 

A ground-breaking and original TV series with potential for global success and fanbase.  

Set in a futuristic monastery with incredibly beautiful nuns, The Order has been shaken by a mysterious 

black spot that has begun growing on the walls and is slowly spreading to the floors, plants, and animals. 

In 9 episodes, the origins of this mystery will be explored while the nuns become more tribal and 

unpredictable by the minute. The series is a modern-day fairytale influenced by David Lynch’s TWIN 

PEAKS, J.J. Abrahams’ LOST, and the wave of Erotic Japanese movies from the '70s. 

 

Art Can Die has already invested more than $200,000 in the promising TV show and, align with its vision 

of a totally decentralized world as well as to remain 100% autonomous in the realization of “NOIR”, we 

wish to raise an additional amount of $2,000,000 (this specific amount of money will allow us to produce 

independently the entire “NOIR” series and only propose it for diffusion purposes to giant audiovisual and 

streaming companies, such as Netflix or HBO) ; in contrast, with an amount of $50,000 raised, we will only 

be able to realize a 7-minute clip of the “NOIR” TV show and, then, search for additional funds from 

reliable investors to produce and diffuse the entire series. 

 

It is also worth noted that the “utility” nature of DIE Coins will offer its investors/users the unique 

advantage to be kept closely informed of the evolutions of the project with each investor's name being 

added to the credits of the series. Besides, VIP treatment with first screenings and a privileged meet and 

greet with the stars and creators of the show, as well as a gift box with unique and signed memorabilia of 

the show will be offered.  

 

DIE team is confident that the success of its authentic TV show “NOIR” will come notably from the 

quality of the scenario, original music, director, and actors, as well as from the network of the famous 

theater and movie director (Art Can Die co-founder), Geert Bové, which is composed of worldwide VIP 

and celebrities. 
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THE “NEW ARK” 

Traveling art exhibition and online art project 

 

 
The New Ark project derives from the Ark of the Covenant, a religious box that contained the original 

10 commandments. It got finally stolen at one of the invasions of Jerusalem. Centuries later, folks from all 

over the world have been trying to find the Ark (Indiana Jones found it back in Steven Spielberg’s classic) 

but it seems to be gone forever. 

 

The artist Director Jacq saw a link between the disappearance of this ark and the way humans have 

desacralized every aspect of their environment. By creating an impressive new ark he intends to revive 

the universal bond of all life. The New Ark will be decorated with the 10 basic metaphysical formulas found 

in every human cell, living creature, music, light, and the whole universe. Besides, the Ark will be streaming 

online 24/7. 

 

While traveling the world, the Ark will invite selected artists to create new artwork that will be exhibited 

around the Ark and shown online. That way the new Ark will offer people from across the globe a growing 

living exhibition of art pieces from artists renewing the contract with the divine, the mysterious, and the 

unknown.  

 

Art Can Die has already invested more than $50,000 in the creation of the New Ark, which is now being 

built by the finest craftsmen and technicians, and wishes to raise additional funds to organize the tour of 

the Ark so that it can be seen and experienced on every continent, in the best cultural hotspots and museums, 

creating an online buzz and a growing community of ‘ARKfollowers’ who are willing to spread the same 

unifying message. 

 

For this creation of the New Ark, Director Jacq is collaborating with Thai painter/sculptor Suwat Boontam. 

It will be unveiled on January, 1th  2022. 
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PHANNAPAST TAYCHAMAYTHAKOOL 

First European Exhibition 

 

 
 

 
Phannapast Taychamaythakool is a celebrated Thai artist and a rising star of the contemporary art and 

fashion scene in Asia. Her unique style combines animal and floral themes with humor and a fairytale-like 

imagination. Distinctively Asian at a first glance, she also integrates Western themes, mythology, and even 

sci-fi iconography, giving her work a universal appeal that can touch visitors on any continent. 

 

Her illustrations and paintings have been published in multiple fashion magazines (ELLE, VOGUE) and 

used by International brands and malls (Bang& Olufsen, Nescafé, King Power, Siam Centre, Jim Thomson, 

etc.). She collaborated with Gucci for exclusive art walls and advertising campaigns. Her art exhibitions in 

Asia are some of the most hyped and visited from the last years. 

  

ART CAN DIE collaborates with this unique and original artist to create her first breakthrough exhibition 

in Europe. This show will especially and exclusively include her newest creations. Expected for 2022. 

 

During the New York Frieze Art Week and Cube Art Fair on 5 - 9 May 2021, ART CAN DIE presents one 

iconic work of Phannapast Taychamaythakool on 100 different billboards and a giant screen on world-

famous Times Square. 
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MICHAEL HUTTER 

the "KRANZEDAN" artbook and original "ALTAR" piece 

                           

 

Michael Hutter (1963) is a visionary German artist who has spent most of his artistic career working in 

separation, isolated contemplation, and manic work. He consciously chose to work away from the official 

art and gallery scene and is mostly autodidact, resulting in an exceptional, original and pure art form that 

reminds us of great classic masters like Hieronymus Bosch and fin-de-sciècle artists like Félicien Rops, 

James Ensor, etc. He uniquely combines his craft and references with a personal obsession for sci-fi 

imaginary, an ambivalent fascination for (Christian) religion, occult and tribal fantasies, and playful 

erotism. Michael Hutter is not only a passionate painter, he also writes short stories and novels about the 

eccentric characters and creatures that populate his imagination. 

  

ART CAN DIE collaborates with this extraordinary artist on two different projects.  

There is the concept art book ‘ THE KRANZEDAN’, a collection of surrealistic short stories illustrated 

with his beautiful paintings. Release 2021. 

 

Secondly, ART CAN DIE is as we speak participating in the creation of his 6 by 2,2-meter altarpiece ‘THE 

ALTAR’ that will be the ultimate masterpiece he’s been preparing and wishing to make for a long time. He 

still expects to work for 18 months to complete it. To be expected end 2022. 
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ILSE VAN ROY 

the sensational artwork "SEEDS OF BLUE" 

 

Ilse Van Roy is a renowned Belgian multimedia artist, expressing herself mainly through fluid 

unconventional shapes of glass and textile. TEXTILE and GLASS; both worlds demand a different 

physicality and perhaps form of breathing from her. From us. We are invited to consider matter and space, 

sensuality and guts. Van Roy’s work takes both materials to the limit and into the art of craft in combination 

with numerous other media.  Her work is a multilayered and multidimensional conversation with the world 

around us. She wanders into photography, video, print, and shapes spaces of objects, objects shaped spaces, 

defining the void and fill. 

  

“The last few decades have been marked by a new consciousness, awakened like an elephant in the glass 

stores of our capitalist society as a result of the global economic and environmental crisis. We are 

vulnerable, not forever young, not forever pretty, not forever powerful. Nature is fragile, and once the 

balance is destroyed, it will inevitably hit us back. Each individual realizes that he is somewhere in that 

cycle, between that beginning with birth and the end that will surely come but does not reveal its secrets.” 

  

The work of Ilse Van Roy always depicts this intermediate stage, in which we all are "in-between" these 

phases, always uncertain, on the edge of the abyss, vulnerable forever, to all eternity. Ready to forever 

remind us that we should not run away anxiously. We can stand still, have a look because nothing is forever, 

nothing is good or bad, nothing is unbearably ugly or divinely attractive. It is both. Black is light. Silently 

the work whispers something we have to dwell on every now and then: ‘Memento Mori’...remember that 

you will die. 

  

“Art Can die” is collaborating with VAN ROY to create her most ambitious project to date to develop a 

collection of human-sized blue eggs as a renewed exploration of our divine origins. 

 

Her BLUE SEEDS will be exhibited together with the New Ark in different European art capitals in 2022. 
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MARISA PAPEN 

the "FLOWER OF LIFE" 

 
 

Marisa Papen is a Belgian artist that has been making international news since she started to exhibit her 

nude body in religious public places like The Vatican’s, ST-Peter Square, Egyptian temples, Jerusalem’s 

wailing wall, and Turkish Hagia Sophia. Seen as provocative and even criminal by some (male religious 

leaders), Marisa’s daring effort is in the first place a powerful artistic statement of a woman wanting to 

desexualize the female body and express herself as a natural engaged human being in a world that has lost 

its bond with its natural origins. She puts her own femininity back into the center of our society as a pagan 

goddess of creation and destruction, incorruptible and unafraid, pure and untouchable. She calls herself an 

artist as well as a naturalist and activist, inspiring different initiatives like the ‘Earth Family’ and ‘Plastic 

Sushi’ to create awareness and action for our planets’ ill fate. Earth Family is a non-profit creative studio, 

artist network, and agency. It wants to speak for the voiceless and touches upon social taboos to affect 

positive change. 

 

One of her greatest talents lies in her intuitive collaborations with some of the best contemporary 

photographers and artists resulting in an impressive collection of artistic pictures of herself traveling all 

over mother earth. 

 

Marisa Papen and Art Can Die are collaborating for the creation of a monumental statue inspired by her 

own vagina that will function as a walk-through gate and will need sculptural and architectural precision to 

be created. 

  

In addition, Marisa prepares a series of 13 moon paintings created with her own menstrual blood that will 

join the NEW ARK exhibition of Art Can Die in Europe.  
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DIRECTOR JACQ 

the first Earth exhibition of mysterious 

 

 
 

 
Director Jacq is an Intergalactic creator known for his mysterious hand-embroidered paintings, capes, and 

tribal-like objects. Operating from an unknown location in space, he seems to send artistic messages to the 

earthlings. Only operating online, nobody has ever met the artist to a point that his existence had been put 

into question. Is he an outsider artist, a madman or just a character directed by another artist who is pulling 

the strings? Whatever it might be, his embroidered pieces bear witness to a unique and personal universe 

created with a high level of craftsmanship and a sense for geometrical harmony. His works read like 

religious manuscripts of a lost or never-discovered tribal society.  

  

Art Can Die is helping Director Jacq to exclusively organize his first physical exhibition where the 

audience will be able to witness his embroidered relics in real for the very first time.   

 

In addition to this, Art Can Die is also developing his other exceptional project of the New Ark 
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EVEREST RECYCLING 

Jean-Michel JORDA 

 

 
 

Jean-Michel Jorda is an award-winning French documentary maker, passionate mountaineer, and 

committed environmentalist. 

 

For the last 20 years, he has been climbing the mountains of the world and especially the 

Himalayas. For his new documentary, Jean-Michel is focusing his attention on how to recycle the 

huge amount of waste left in nature by the tourists climbing the Everest. With this holy mountain 

as a painful example, the new documentary wants to be one of the attempts to bring everyone's 

attention to the colossal elephant in the room: the pollution of our planet, de destruction of our 

natural environment to a point of massive extinction. 

  

ART CAN DIE is supporting Jean-Michel Jorda's mission and vision, therefore coproducing his 

upcoming documentary EVEREST RECYCLING, 2022. 

  

www.jeanmicheljorda.fr  

www.everestrecycling.com 

www.zonehimalaya.com 

 

 

 

http://www.jeanmicheljorda.fr/
http://www.everestrecycling.com/
http://www.zonehimalaya.com/
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6. Metaverse Integration 

 

Since the invention of the internet, human interaction has become increasingly virtual; many social 

and business relationships are currently being managed online. This has led to a behavioral and 

cultural shift in terms of what is considered normal and acceptable. Following this logic, in the 

near future people will spend more and more time in the metaverse both for leisure and work.  

 

On this basis, Art Can Die ecosystem has decided to leverage Web3 technologies to add a new 

layer on how to engage in the art world : “the metaverse” can be defined as a new web of shared 

virtual spaces that are constantly evolving and which unlock new kinds of economies. In a nutshell, 

the metaverse is a place where people can go to find the games, music, films and art that they like, 

all brought together in a single immersive experience.  

 

Art Can Die DAO will do its utmost efforts to increase the exposure of its art community to the 

metaverse by partnering up with museums, art galleries, auction houses and other DAOs. This will 

foster its ecosystem and will give artists a new gateway to commercialize their art. The Art Can 

Die members could host their own events, connect with multiple NFT collectors and other 

metaverse users based on a system that guarantees authenticity and skips the hurdles of shipping, 

insurance, storage and legal costs of transporting physical art. The metaverse facilitates a new way 

to experience art while removing middle men and democratizing the access to valuable artworks. 

 

7. Stakeholders.  

 

DAO MEMBERS 

The DAO members collaboratively share the purpose of maintaining a sustainable art ecosystem. 

Hence they participate in the governance decision of the ecosystem by voting on proposals. 

Together with the council, which initially can make certain decisions, the members steer the DAO. 

Within the DAO, there are various incentive-mechanisms which can be leveraged to reward 

proactive contribution.    

ARTISTS 

Art creators are the most obvious stakeholders of the Art market. For this reason, DIE put great 

efforts to facilitate the showcasing and selling of these creators of inspiration and well-being 

through DIE platform (DAO) (artists will be able to easily organize financing off their artwork, to 

gain exposure and reputation, to value their art or to plan future sales of their artwork, ...).    
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COLLECTORS  

By using the Art Can Die solution, collectors enjoy easy and secure access to international fine 

art, whether to purchase it in the form of NFTs (or to store their own art creation in a tokenized 

form). Collectors also benefit from special features such as priority purchasing, or premium selling 

of their collections on the Art Can Die platform. By engaging in more frequent art trade than usual, 

collectors concur in the increasing of the global Art market liquidity and the Art Can Die Coins 

value. 

GALLERIES 

Since demand for art is correlated to the efficiency of Art galleries, we will implement strong 

synergy with physical art galleries, but also serve as an online art gallery.  

CURATOR 

In specific cases, or at the expressed demand of the DIE community, art expertise will confer 

authenticity and credibility to art creation. Besides, expertise will also be used to raise demand for 

chosen artists and artwork. 

 

8. Roadmap 

This roadmap is built on the current state of art market. In case of any changes, Art Can Die is 

prepared to adapt its business model accordingly.  

★ Publication of the Whitepaper ;  

★ IEO (on LATOKEN exchange) and LAUNCHPOOLS ;  

★ Listing of DIE on LATOKEN exchange & on other Dexs ;  

★ DAO Launch (Q4 2021 to Q1 2022) ;  

★ Art Can Die Projects “Development and release” 

★ NFTs and Metaverse gallery ; 

★ Subsequent public sales ; 
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9. Art Can Die initiators 

Jean-Marc GOOSSENS (co-founder & president) is an international attorney-at-law, specialized 

in business, investment, blockchain and crypto, co-founder of 4Blockchainers.com.  

Gaël BOVEN (co-founder & vice-president) is an international attorney-at-law, specialized in 

business, blockchain and crypto, co-founder of 4Blockchainers.com.   

Geert BOVE (co-founder & art director) is an internationally recognized artist, director, composer, 

master in History of Arts, specialized in modern art, cinema, and performing arts. Art collector of 

Asian arts and crafts. 

Nicolas WEBER (strategy advisor) is a blockchain entrepreneur, philanthropist, investor, writer 

and podcast host.  

Camilo ECHEVERRI (DeFi architect) is specialized in blockchain and DeFi.  

10. Conclusion 

“We are unleashing the power of new technology to unlock the limited options of 

the classical art world”   

Our mission is to optimize transparency, liquidity, easiness, and openness of the global art market 

by using blockchain, smart contracts, DeFi, DAO, NFTs and cryptocurrencies.  

This will result in the optimization of consumption, sales, and trading of art, as well a great change 

and a general improvement concerning the experience of art industry stakeholders.   

Thanks to Art Can DIE, unknown and famous artists will enjoy greater opportunities to finance 

and showcase their artwork via an international audience of investors. And, in turn, investors and 

collectors will take advantage of DIE's decentralized solution to trade art in a more efficient way, 

to make profits on the secondary market trading and, more generally, to influence the art market. 

 

 

https://www.linkedin.com/in/nicolas97weber/
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Legal compliance and Disclaimer 

The information set forth in this document (White Paper or WP) is given without any guarantee of 

preciseness or completeness and shall not be considered as exhaustive. None of the information or 

analyses in this WP is intended to provide an adequate basis for an investment decision. This 

document does not constitute a contractual offer, nor a recommendation or invitation to make an 

investment in an offering of securities in any jurisdiction. The content is not binding for future 

participants in the token sale as described in this WP. All information in this WP is subject to 

constant change. The attainability of the goals is linked to many external factors. Due to the 

uncertain evolution of blockchain technology and regulations, this information may be changed 

and modified discretionary. The Art Can Die (or DIE) community does not constitute an offer to 

sell, a solicitation of an offer to buy, or a recommendation of any security or any other product or 

service or any other third party regardless of referenced in this whitepaper. You are solely 

responsible for determining whether any membership in DIE is appropriate for you based on your 

personal objectives, financial circumstances, and risk tolerance. There is no central point of 

address as DIE is solely community driven and in a decentralized structure and therefore does not 

promise any returns. 

The future DIE utility tokens are not a security, commodity, or any other kind of financial 

instrument.  They have no intrinsic value; it is envisioned to be a token for the speculative 

ecosystem. These tokens are not intended to purchase for pure speculative reasons. Art Can Die 

tokens are “utility tokens” that do not represent shares or confer rights to dividends, interests, or 

profits regardless of their nature, nor any right in the decision-making process of Art Can Die. 

Thus, Art Can Die tokens shall not be registered under the Securities laws of any country. 

Accordingly, the offering of Art Can Die tokens on an exchange/trading platform shall not be 

considered as having the consequence to change the legal qualification of the Art Can Die tokens. 

The sale of Art Can Die tokens is final and non-refundable. The future token is envisioned to be 

based on the Ethereum Blockchain. Any malfunction, flaws, breakdown or abandonment of the 

Ethereum Blockchain may have a material adverse effect on the Company’s plan contained in this 

WP. 

Art Can Die and its subsidiaries shall not be deemed as an advisor in any legal, tax or financial 

matters, nor as a registered broker. All the Company provides is purely for guidance, informational 

and educational purposes. The full functionality of the Company’s proposed ecosystem and future 

tokens is not yet complete, and no assurance can be provided of such completion. Full functionality 

may take longer than expected.  Legal authorities may take decisions or create new regulations 

impacting Art Can Die business. In such event, DIE holders and users understand and accept that 

Art Can Die will adapt its business model, terms, privacy policy and disclaimers. In this case, Art 

Can Die and its affiliates shall not bear any liability related with any loss or damage caused by 

such events. Buyers and users of DIE tokens and/or products and services acknowledge that despite 
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Art Can Die efforts to properly manage its business and development of its platform, there is no 

guarantee of achievement.  There may be a fatal flaw in the Company code, including a fatal flaw 

in the Company’s proposed ecosystem, future token, the platform, and any other proposed 

Company operation. Company, the proposed ecosystem, and the future token may fundamentally 

change as the circumstances develop and as the Company adjusts. 

No information in this WP is intended to advise you personally concerning the nature, potential, 

value or suitability of any particular cryptocurrency or any other matter. There is also no guarantee 

that the Company will deliver on the contents set forth in the Whitepaper. The development or 

deployment of the Company’s proposed ecosystem and future token may fail, be abandoned or 

delayed for a number of reasons, including lack of funding, lack of commercial success or 

prospects, or for any internal or external cause. Information contained in this WP may be outdated 

and is obtained from sources believed to be reliable. DIE buyers and users are considered having 

sufficient experience in the blockchain/crypto sphere to perfectly understand the risks here related. 

If needed, they shall seek professional advice. Any person interested in purchasing or using Art 

Can Die Coins and/or services who do not accept or understand above risks should refrain to act 

related to. Art Can Die will not be liable or responsible for any loss or damage in this regard, or 

caused in reliance upon information contained in the WP. It is the sole responsibility of buyers and 

users of Art Can Die Coins and/or services to verify compliance with the laws to which they are 

subject at any time, particularly legal restriction that may impeach them from participating in the 

token sale. The latest version of WP is available at the official website. 

 


